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GOLDEN WEEK SPECIAL OFFERS
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Welcome to Printemps, the luxury department store destination.
From September 14" to October 17" 2015, Printemps is
delighted fo present you a selection of special offers from your
favorite brands. You will find in this brochure all the details

of offers, together with the major events and happenings in
Printemps Haussmann store. Enjoy your shopping among the

prestigious brands at Printfemps.

RAEmEER

BRANDS AT PRINTEMPS HAUSSMANN

EZ&HE Fine Jewellery

FI3F W Boucheron, EI&M Bulgari E£#IF Cartier, %158 Chaumet, 38
Chopard, K- 32 David Yurman, EiLb/Ri De Beers, E5ft Hermes,
EEZFPomellato,FXE Tiffany&Co., E5HME Van Cleef&Arpels,
& Vertu...

Eﬁ#i Luxury Timepieces

FE 1W.C, FAZR Jaeger-LeCoulire, iRE Longines, TR/ Montblanc,
EUK A Omega, A B Piaget, 5 1+ Rolex, T 841 RogerDubvuis, RIG S H#
TAG Heuer, 3¢ Tudor...

EQ&&E Luxury Accessories

BZ 13X Balenciaga, E42% Bottega Veneta, {81HF Burberry, it
Céline, F% )L Chanel, & Chloé, 52 B HfitE - & %r+E Christian Louboutin,
7Nt Coach, 5 Dior, Dolce&Gabbana, 75 Fendi, =& Goyard,
5 & Gucci, PR Loewe, B3 # A7 Marc Jacobs, MCM, i 5 - Bl/Rir
MichaelKors, 242 MiuMiu, ZHIiX Prada, &% &% 5% ProenzaSchouler,
kKX EF = Saint Laurent Paris, JEHIIEE Salvatore Ferragamo...

t:‘:ﬂqiﬁ Women's Wear

B2zt R Balenciaga, 7% Burberry, &%%JL Chanel, Isabelle Marant,
Jimmy Choo, EH % = Kenzo, Maje, Max Mara, 242 Miu Miv, X[ Moncler,
ARk %< Repetto,Sandro, JENI A& & Salvatore Ferragamo, #i45Hl - Z K458
Stella McCartney, ¥E{EHT Tod's, H£{€ XU Valentino...

%iﬂ‘] iﬁ Men’s Wear

FII3fE Armani, BF| Bally, {#18% Burberry, @5 Dior, EE& Dunhill,
Hith Gucci, MRIEHT Hugo Boss, O Moncler, ZHIiX Prada, fI/REK F1E
Ralph Lauren, $EfEHf Tod's, SEHIE % Salvatore Ferragamo, KEIE
Zegna...

;g*’ﬁﬂ* Beauty Products

WF893F Clarins, 815 23K Créme de la Mer, ##iFZ 58 Estée Lauder, §f=
Guerlain, A5 Jo Malone, BB Kiehl’s, =& Lancéme, KIAE
La Prairie, BX&F 3 L Occitane, % 822 Sisley, fkkZ % = Yves Saint Laurent...

%E;ﬁ' Housewares & Fine Food

Bl Baccarat, Bernardaud, BB Christofle, 117§ Ladurée, Lalique,
1552 73R La Maison du Chocolat, Mariage Freres, HERE Rimowa,
Saint Louis, #7501 Samsonite...

mIEERIEE R: www.printempsparis.cn
Check out all brands at www.printemps.com
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STORE NEWS

RER1506F, BEXRELH!
HAPPY 150™ BIRTHDAY
PRINTEMPS!

S, FEEXRBEHPrintemps
MRE150FFiERR, FKiR150
ERMHE. QIS HZNHIE,
EEERZIT, ERAEmRAE
Agatha. Michael Kors5Lacoste
BEFAMERHREER,
RER1505F, HXEH!

This year, Printemps is celebrating
150 years of elegance, innovation
and shared history with its
customers. On the occasion of the
Golden Week, Agatha, Michael
Kors and Lacoste will be joining
Printemps in its celebrations.

Happy 150" Birthday Printemps!

AGATHA
AGATHA

fERSA R E RS,
Agatha & 2SR, BEER]
EAIRIBITENRGE RS,
AgathaEIATE & £ B 1B B Hialk
PR IR TR I o
EXLLHHNE, 12

Agatha, the leading French designer
of costume jewellery, presents a
collection of essential jewellery
pieces in sterling silver, beads and
rhinestones. Agatha extends a warm
welcome for Golden Week.
Women'’s Store, floor -1
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STORE NEWS

5 BRER

MICHAEL KORS
ELEERHRMIER- BURETL
EWRESEHRAREEMR,
MSHWH=FRINRIER, WKE
E&XBKPrintempsAFLR:
EFTENTEETRIE. B KMSutton
FR, WRATEXBRI150FF
LINEITEE,
EXRLLHHIE, -1, 3%5E

The acclaimed American designer
with an innate sense of glamour

and an unfailing eye for timeless
elegance celebrates Printemps’
anniversary with three exclusive
creations: a floral-print dress, a
wallet and a Sutton bag in the
signature colour of Printemps’ 150"
birthday.

Women'’s Store, floors -1, 3 & 5.

)=

LACOSTE

X =fPolot, X ALacoste
FREMERY /S R ER E AL AR ’
MORADREEFEEMTEIL, 7T r
BREKRENVFFRIGRED |
FE&,

EXBLHE, 3 P

Fine iconic piping adorns the collar
and sleeves of this tricolor polo
crafted in signature Lacoste petit
piqué. Ideal with your favorite jeans

in unwashed denim.
Men'’s Store, floor 3.
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STORE NEWS
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CHLOE

R Chloé B BIEFITHAE R XA K Printemps BR R HT S JEM
[ERRERENIREERE, DrewFEEBIESFHETHRM—
EZHNEFE, BiHESEREMNSEERSAZTHESN,
BRI FEEARFNERERIRK, FARRHLESEMNRA
MBNERSESCAZTEF. RERFMR.

FEXLLHEIE, 0BR2E

Chloé invites you to visit its pop-up store at Printemps Haussmann.
An exclusive capsule collection of Drew bags will surprise you with
unique two-colour designs featuring golden metallic fittings. The
collection is presented in exotic or grained leather and will naturally
enhance your look with its feminine, casual feel. Limited edition.
Women's Store, floors 0 & 2.
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STORE NEWS

RETEHEMEEBEETX

PRINTEMPS HAUSSMANN SHOE DEPARTMENT

SIRE., RE. ARNE. B SaLsNENERREEXER!
EEEHEXB S Printemps R T—E BT, TIEERBENN
FE ARV IR ZE YR, X E LR E AN HERNEY T
/&, oI R IR E TR, Manolo Blahnik#lJimmy Choo%Fi&it
MR ESR, X)L R TAERMBRINEBZRE,
AR B MR E s R BR R T E. —RIIEEERITERR
g mHESNH.

EXLLHHIE, 5B

Welcome to the paradise for shoe lovers at Printemps! Occupying
the whole 5" Floor of the Women's store, the 3000 square meter
space is enfirely dedicated to the best selection of Women’s

shoe. Its five different universes fulfills the needs of even the

most discerning globetrotters. It comprises luxury and designer
sections, such as Jimmy Choo and Manolo Blahnik as well as classic,
casual chic and inspiringly tfrendy: Chanel, Yves Saint Laurent

and Dior. Truly, for footwear addicts it's a dream made reality.
Women's Store, floor 5.




BEMREE

FINE WATCHMAKING SELECTION

ZH

GIRARD-PERREGAUX
ERmIBAWHRAEZRAITI791FE, REELRHRES

B s Rz Al ZHRFMLI945FHN—REIHERRBHRR PIRITR
BT RY G, ZHRMARHIEF1945F 8 5T,
WHAERM, LRFISFDRTOBFR IR, X—EFHEKHR
MEEIENRESE,

BRZIHHEE, 15

Girard-Perregaux is a Swiss luxury watch manufacturer that traces

its origins to 1791. Well before the vintage look had permeated all
trends, Girard-Perregaux conceived a collection inspired by the retro
forms of one of its Art Deco style watches from 1945. Since then, a
variety of versions have drawn up modern interpretations of the unique
personality of the Vintage 1945 line, which celebrates its 70™ anniversary
this year. This timeless watch, adorning the wrists of discerning
connoisseurs worldwide, is distinguished by its undeniable elegance.
Women's Store, floor 1.

BERMRIFE

FINE WATCHMAKING SELECTION

B8
PIAGET

BAETER, ARRAEERRVANTANE. ABIRTEN
AltiplanoRFIBER, RS MWL SR FESRERE, TE
BRHMENSHIERE, 20155, AR AltiplanoR T X AR
B, —REREHERRE A EATHBNER.
ERLZLTHEE, 18

For over half a century, the Piaget Maison has become an expert of
the ultra-thin. Fusing clean lines and an understated dial, the iconic
Altiplano line, characterized by its two world records, reflects the
excellence of this Maison. In 2015, Piaget enriches Altiplano with

a gold bracelet to make it the chic and urban must-have of its new
collection.

Women's Store, floor 1.
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FINE WATCHMAKING SELECTION

0=
VA

JAEGER-LECOULTRE

Rendez-Vous Night & DayA % B REE#*
EEERNAREREERMILITAIZEKLEH], Rendez-Vous Night
& Dy RFARET U ERRFIEARER R B A I HEZ
FPHREBHLLNNEEME. XREEHREHREYB
EHENT, GWNZHENRE, FUtRIALE/RET, Hk
REF T IMFAILZ RS,

BRELMHEIE, 18

Rendez-Vous Night & Day

With its generous proportions designed in the purest watchmaking
style, the Rendez-Vous Night & Day is a faithful companion round the
clock for women who are passionate about beauty and watchmaking
tradition. Equipped with a self-winding movement, this jewellery
creation is decorated with a distinguished dial lending it a unique
feminine sophistication

Women's Store, floor 1.

BERMRIFE

FINE WATCHMAKING SELECTION

hit

GUCCI

=l IR

DHENRhMRILHANIRITZ— X—EBRKVREFS0ER,
LSS LFELRHSHENIAREFDARE. mEESHINIER
[TZZRATERE. ENMKEFR, ISEEMEHEHTL
BERARY, 2USRMEL HZHIRNo

BRZIHEE, 15

Horsebit Collection

The horsebit is one of Gucci’s signature icons. First infroduced in the
1950s, the horsebit was originally inspired by the equestrian pastimes
of Florentine high society. Used across shoes, accessories and jewelry,
the horsebit icon now translates into a stylish watch collection for
women released in several variants, including precious models.
Women's Store, floor 1.
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FINE JEWELLERY SELECTION

AI-HE

DAVID YURMAN

19804, BHITAT - #E(David Yurman) 5EREZFRER
(SybilHFRIMET EEERKRESHRAEAR-HE, [BLL
MBLARVEGHRBFEETHRZARSERN. KEARDSRE!
BXR, XB-BEMBIGITHERPRAEBZNHECable R 5IFH,
XFMEENHAERAFEREZRRTRERFENERETE,
EXLLTHHIE, 1B

David Yurman is the premiere American jewelry and timepiece
company, founded in 1980 by David Yurman, a sculptor, and his wife,
Sybil, a painter. Their collections for women and men are inspired by
classical art and architecture, nature, and equestrian motifs. The most
famous of all David Yurman designs is the Cable bracelet, an iconic
twist that captures the essence of effortless American luxury.
Women's Store, floor 1.

E LR i6 A&

LUXURY ACCESSORY SELECTION

SE

VERTU

#EF S ESignature Red Calf, ZZIEA{FLE Signature

it RFNIRRERME, UFITE AR, BT EMLER,
ERSEMEE R, ERMRSENIZHNTERESR,

< Signaturefit RFN A AR IEAN S BER. XFREERNAK
RZEFRABNGRR, ERRERETENEG, EER—F_
B 7 XSS,

BREZLEHEE 1B

Experience extraordinary with Vertu Signature Red Calf

Meticulously handcrafted from the finest rare materials to our
uncompromising standards, Signature is the outstanding, elementary
expression of Vertu’s vision. A unique blend of the finest materials
and the most exacting craftsmanship, Signature is created to be truly
exceptional. Your Signature is a passport to a world of possibilities;
from 24-hour Concierge fo unique, once-in-a-lifetime experiences
This quintessential English edition features rich red calf leather,
complemented by stainless steel and silver accents.

Women's Store, floor 1.
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FASHION BRAND SELECTION

BRUMMELL

BRYILLAR, BrummellfE441 7955 103 SR BI e IR b, ELHI(E
TZIEMIRN. Brommell I ERIMIER AL, MBS, BEAAHR.
&FEH, 20155, BrummelHEH 5 | $THREI R IR, EARK
BE MEEZSNEARMEEMIN, HERAR THLEER
BT

EXBLHHIE, 4B

Since its creation, Brummell has established itself as an innovator

of men'’s fashion that uses original manufacturing methods. With
elegance af its core, the Brummell brand consistently combines
quality materials, considered cuts and affordable price tags. In 2015,
Brummell refined its new suit, bringing it right up-to-date and making
it more supple and light. Available in two cuts, slim and straight,

it is available in a range of fabrics produced by the finest Italian
workshops.

Men's Store, floor 4.
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FASHION ACCESSORIES SELECTION

AU PRINTEMPS PARIS

Au Printemps ParisR5IE B AEHRRSHERELIE. AR&ER
5K EEIEEM. Au Printemps ParisR 7R EBAMIKE &
BIEE, SEMAE T EBNE N AN, REABHNERIE
EFHAT: NAYENFER, ZEH/EAFEENERER, 28k
H[ERMBFRBHNER, FEEREH, WEHER AR
AR Ml

BREZLEHEE, 1B

Au Prinfemps Paris is a must-have collection of leather goods
featuring a blend of fine craftsmanship, quality and modern design.
Simple and elegant, the exclusive Au Printemps Paris collection is
both creative and timeless. It expertly combines elegant lines and
contemporary details in a range of affordable and exceptionally high-
quality Made-in-France / Made-in-Italy pieces for customers seeking a
truly unique style. Printemps has become the destination for exclusive
and affordable leather goods.

Women's Store, floor -1.

= Lt
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FASHION ACCESSORIES SELECTION

& Ot
COACH

BHEA—MABEARENRARXEE SR, —RREASEH
B LA MRS, T2HR, Bl RN HALIRK
K&,

FEXLLHEIE, - 1ERE

BEXBLHHIE, 0F

Coach is a modern American luxury brand with a rich heritage rooted
in quality and craftsmanship. All over the world, the Coach name is
synonymous with the ease and sophistication of New York style.
Women's Store, floors -1 &0

Men'’s Store, floor 0.

B i) B §ff ¥ %

FASHION ACCESSORIES SELECTION

B BURER

MICHAEL KORS

AR H@EER BREFETELEHRENER,

BR-HMRAERRZANEENEER, BRITHAR, BIFERE

REHHREE: BRERE. BRHAL., WEKE. HERR

MEFEEENRHER, TREAMFEXERKRERNEF
Bo B B/RHTNGREEIBAN— URXFREELH

/181=1

FEXLLHEIE, 1. 3%5E

The New York-based designer is recognized as an icon of luxury
sportswear. Idolized by the jet-set and celebrities, and winner of
numerous awards within the fashion industry, Michael Kors embodies
made-in-Manhattan chic: floaty dresses, gorgeous knitwear, flowing
trousers, on-trend accessories, glamorous and comfortable garments
which can be spotted both on 5™ Avenue and at Long Island beach
parties. The designer has consistently prioritized creating first-class
quality pieces that celebrate and flatter women.

Women's Store, floors -1, 3 &5.
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FASHION BRAND SELECTION

CLAUDIE PIERLOT

Claudie Pierlot5Saint James &{F&7
REKFFELHNIRES BT R I ERRIE, SRR
AR, LA KEEMBEFNEERTRIRIT, James #F
Claudie, E1FBMANE TS, ClavdieiRER NELHE
RAJ KRR, Saint JamesHH REEHBMBLEE, FELEBE
BYEM, REFRMENESENERTZ. WDEFEEE
EXBLEEELE, HiE RClaudie PierlotE A MY
www.claudiepierlot.comiR R X RFI¥E M

EXZLHINIE, 3B

Saint James + Claudie Pierlot

When the leader in knitted sailor sweaters meets the Parisians’
favourite designer, the result is a wardrobe made in France, featuring
7 basic items that have been treated o a brand new look. James +
Claudie = a love story bringing design codes together. The Claudie
knot adds a new twist to winter essentials, the Saint James knit
enhances cuts, and sweaters are adorned with scarves to create a
capsule wardrobe infused with French creativity and know-how.

Find out more at the Printemps store and on www.claudiepierlot.com
Women's Store, floor 3.

EBRIE

BEAUTY BRAND SELECTION
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=RDERMARIFE

HIRRIRE, TERRE, CREBEABREDA: EREX—IH
HRBEHES, =R/ BRAKREEUESHNERAM2HLT
HERNRBHERFRER, TRIDEFRRRZE/NERARELE
AR,

BEXER-KEIE, 0F

EXELLHHEE, 1R

Advanced Génifique Yeux Light-Pearl

Dark circles diminished, eye bags reduced and eyes look visibly
bigger: thanks to the combined action of an enhanced formula and
a new generation applicator, Advanced Génifique Yeux Light-Pearl
restores freshness to the eyes in just one minute of daily pleasure.
Why not take the opportunity to rediscover Advanced Génifique
Youth Activating Concentrate?

Beauty-Home Store, floor 0.

Women's Store, floor -1.
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FINE FOOD SELECTION

EfRER0E

CAFE POUCHKINE

B19994F L3R, Café Pouchkinef@ R B EHRIZEBIIHE
Z i, Maison Dellos&[THI & Andrey Dellos, —F$Ti&7T
Café PouchkineBEHERILE, EEMELHEGRETHER
HFEREXRBERNEMKRES. 20102, Andrey DellosTESEE&EX

B5Printemps B R BT EEMIENOBHIE T EFERERN
ERERE, NERNERREFRH—REEXM,
ERXLLHHEIE, 0B

Since 1999, Café Pouchkine has been a go-to address for foodies in
the Russian capital. Founded by Andrey Dellos, creator of Maison
Dellos, Café Pouchkine offers up French and Russian cuisine in a
truly exceptional environment. In 2010, the brand’s creator decided
to establish the first French branch of Café Pouchkine on the ground
floor of Printemps Haussmann, with a specific area given over to
confectionery.

Women's Store, floor 0

BAWMRME

SPECIAL FINE WATCHMAKING OFFERS

Q
OMEGA

T SERR KAl = G #8000 BR TT,
ERRTIR M — RS0 A BRK AT E Ko
EXLLHEHE, (BRIE
Omega is pleased fo offer an
OMEGA 50ml perfume with a

purchase of €8,000 or more
Women'’s Store, floors 0 & 1

GP
GIRARD-PERREGAUX

MECHANICS OF TIME SINCE 1791

WEE—RZHBR, BARERE
“ZEEh—%.

BEXLLHEHE, 1B
Girard-Perregaux is pleased to offer you
a black silk scarf with the purchase of any

Girard-Perregaux watch
Women'’s Store, floor 1

GuCClI

WERE—REMBIR, BATRBERZ
RITRE—

BEXRLLHEIE, 1B

Gucciis delighted to offer a leather travel

case with each Gucci watch purchased
Women'’s Store, floor 1
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SPECIAL FINE WATCHMAKING OFFERS

IWC

SCHAFFHAUSEN

MEEERFER, NTREAER
BRRT—%. CABEMNFERT
ok 83 8 7 R 3 & Santonil R,
UERTF B BRARN. )
ERXLZIHRHIE, 1B

The Manufacture IWC Schaffhausenis
delighted to offer you a leather bracelet
with a purchase of a watch from a
selection presented in IWC space.
(*Watch strap in calfskin or in alligator
or Santoni watch strap only adaptable to
certain waftch model).

Women'’s Store, floor 1.

*

«JAEGER-LECOULTRE»

TEE—RRARPIR L EH, BIFTIK
ERITRE—

BXTLHEHIE, 1B
Jaeger-LeCoultre is delighted to offer

a ftravel case with each watch or clock

purchased.
Women's Store, floor 1

PANERAI

ME B2 M ARTIPHE—REE
x®, BIARERAEIRRE FR—
BRLLHREIE, 1B

Paneraiis delighted to offer you an
exclusive card-holder inspired by the
Panerai origins for the purchase of a
new collection watch.

Women'’s Store, floor 1.

SRHRNE

SPECIAL FINE WATCHMAKING OFFERS

PIAGE]

WG B ™ #2200 06K 7T (FLAl)
BRI A A B SK R R T
-’a:" 000N 0n,. HEBEFHE—F. BIEAN
v, SREUYARER—FFHE.)
\ | BRRZIMEE 1R
- ; Piaget is delighted to offer you a
bracelet in 18K rose gold, featuring an
openworked rose and a brilliant-cut
diamond with a purchase of €22,000
(exclusive of tax) or more. (One bracelet

for each purchase per customer)
Women'’s Store, floor 1
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RADO

SWITZERLAND

WEE—REEHR, BATRERE
MIE—H

BERLLHBHIE, 1E

RADO is pleased to offer you a ceramic

ring for the purchase of a RADO watch
Women'’s Store, floor 1

SR%EMRE

SPECIAL FINE JEWELLERY OFFERS

Chopend

T EFFRF=mHA5000BK T,
BPRIIRME B Wish FK—Hfo
BERLLHEIE, 1B

Chopard is delighted fo offer you

a bottle of its fragrance, Wish, with
, a purchase of €5,000 or more.

e .,
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SPECIAL FINE JEWELLERY OFFERS

dinh van

P ARIS
T Edinh vanf=G@i# 15008k 7T,
BN E] 3R B AT 1R (R BV SRR e 2L
BBEERA/SLa Sphere dinh van
M,
BRLLHEHE, 0F
dinh van is delighted to offer you a small
model of La Sphére dinh van, a silver
chain pendant with a milky aquamarine

pearl, with a purchase of €1,500 or more.
Women's Store, floor 0.

DAVID YURMAN

WEAT - HE = amiH50008KT,
BPZIGR I 1R BR E K— Mo
BEXLLHEHE, 18

David Yurman is delighted to
offer you a 1-ounce bottle of DY
Signature Eau De Parfum with a
purchase of £€5,000 or more
Women's Store, floor 1
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MESSIKA

PARIS

TEMessikar= 350088 7T, B
BRI B R EATB R (R R B
{Ef: Move Unof I BFHE—H,
EXLLHEHE, 18

Messika is delighted to offer you an
exclusive creation, a Move Uno bracelet
on ared cord, with a purchase of €3,500

or more
Women's Store, floor 1

SRHEENE

SPECIAL FINE JEWELLERY OFFERS

ML E & =47 RiF10208K 7T,
EDFTIRME £ 8 = e F/K—i.
EXLLHEHE, 18

Pomellato is delighted to offer

you a perfume with a purchase

of €1,020 or more.
Women's Store, floor 1

Ao B LR

SPECIAL JEWELLERY OFFERS

€lsa lee

TJEElsa Lee Parisi= fi# 1508k 7T,
BPRT 3R TS B 2 R AR 1R R O S = Bk
inén_/ro

BRLLHHIE, -1E

Elsa Lee Paris is delighted to offer you her
precious jewellery box for any purchase

over 150€
Women's Store, floor -1

SWAROVSKI

T SEHE 4L &t 27 B 1637 1 50BR 7T,
ENFTRNE B K REIBE— 1
BEXRLLHEHEE, 1ERE
Swarovski is delighted to offer you
a crystallized notebook for any

purchase over €150 or more
Women's Store, floors -1 & 0.
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SPECIAL FASHION & ACCESSORIES OFFERS

AU
PRINTEMPS
PARIS

FLTEAu Printemps Paris I34)3#250
BR7T, BPRI R AFFIERRFE
— S5, MIEAu Printemps Paris
RIE—HEm, BRAEREENER
EREHEEFEBHN LIRS,
BRLLHEHIE, 1B

Au Printemps Paris is delighted to offer
you a leather pouch Made in Italy with a
purchase over £250. Au Printemps Paris
is delighted to personalize any bag you
purchase with engraved initials
Women'’s Store, floor -1.

Al N

T ER I3 e 4 1F 7= fm i 3508k 7T, BR
AREAB R FIRRILE— T
BRLLHEHE, 38
BEXBLIHEIE, 38

Armani Jeans is delighted to offer you
an exclusive gift with a purchase of €350
or more

Women'’s Store, floor 3
Men's Store, floor 3

BALLY

T E B i 595BR 7T, BIRT IR Mg
FINIERERE - RRRERIPR
_/|\o

BRLLHEHE, 0F
EXBLHEIE, 0EM5E

Bally is delighted to offer you a travel
battery charger with its elegant leather
holder with a purchase of €595 or more

Women's Store, floor 0
Men's Store, floors 0 & 5

B i B i fu =8

SPECIAL FASHION & ACCESSORIES OFFERS

COACH

NEW YORK

T 3 58 3t = % 3 508K T, BNET IR
BHIRRILE—
FEXLLHEHE, 1ERE
EXBLHHIE, 0F

Coach is delighted to offer

you an exclusive gift with a

purchase of €350 or more

Women's Store, floors -1 & 0
Men's Store, floor 0

HUGO BOSS

MEHUGO BOSSF= #4008 7T,
BRI R R E i EER 1,
EXBLHEIE, 1. 0. 3, 4R5F
BEXTLHEHIE, &

HUGO BOSS is delighted to offer a
shoe polish kit with a purchase of €400
or more

Men'’s Store, floors -1, 0, 3, 4 & 5.
Women'’s Store, floor 6

LANCEL

T Lancel = Gi%800ER 7T, BI ] 3R
Enveloppe XU ENFR—,
EXLTEHIE, 0F

Lancel is delighted to offer you a small
pouch Enveloppe in grained leather
with a purchase of €800 or more
Women's Store, floor 0
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SPECIAL FASHION & ACCESSORIES OFFERS

MICHAEL KORS

M EiA 5 - BRI i d 3008k 7T,
B AT 3K 18 B R AR R FR AL D TR R AL
a—fro

BXLLHEHE, 1B 3ERSE
Michael Kors is delighted to offer you
an exclusive gift with a purchase of €300

or more
Women'’s Store, floors -1, 3 & 5.

MULBERRY

HIEMulberryi=Si# 13008k 7T,
ENETIA M 47 (B 13 0RR TTAY T

FHRE—R,
BEXTLHEHE, 0F

Mulberry is delighted to offer you
a Tree coin pouch worth €130 with
a purchase of €1,300 or more.
Women'’s Store, floor O

FRERLE

SPECIAL FINE FOOD OFFERS

N
LA MAISON DU CFHOCOLAT

PARIS

I La Maison du Chocolati= g i#
50BR7T, BRI IR MG 4A SRR AT 124
22—

EXLLHEHE, 0F
BEXED-REIE, 2B

La Maison du Chocolat is pleased to
offer you a gift box with four pralinés
for each purchase of a minimum of €50

Women'’s Store, floor 0
Beauty-Home Store, floor 2

FHRERME

SPECIAL FINE FOOD OFFERS

MARIAGE FRERES

T EMariage Freresi= fai# 1508 7T
BENA] IR 1S A AR IE IR it B Marco
Polo RougeF&HE&EILE— 15,
EXEB-REE, 2B

Mariage Freres is delighted to offer you
a gift set of Marco Polo Rouge muslin tea

sachets with a purchase of €150 or more.
Beauty-Home Store, floor 2.

FmEaiE

SPECIAL LUGGAGE OFFER

DELSEY

PARIS

M93EDelsey ™ fi#2008% 75, BIAI3R
T8 Aurore RFINEEARI—1
IndiscretionRFIFE—H,
EXZLHREHIE, 1E
BXEB-REIE, 1B

DELSEY is delighted to offer you a double-
sided card holder from the AURORE collection
or a pouch from the INDISCRETION
collection with a purchase of €200 or more.

Women's Store, floor -1
Beauty-Home Store, floor -1.

EFTIPBRME

SPECIAL BEAUTY OFFERS

CLARINS

WSS IRES G, IR R LR X453
HENBREFE. (8 £6F 6. 30=H
BAAKEERE. 0EFAMERKS AR
RI0ZEAFEEIFTE )

EXZE-KEER, 0F

EXZLHEE, 1R

Receive your Beauty Kit along with an elegant
evening clutch with a purchase of five products
(Set containing: gold clutch, 30ml Gentle Foaming
Cleanser, 30ml Extra-Firming Body Cream,

& 30ml Hand and Nail Treatment Cream.)
Beauty-Home Store, floor 0

Women's Store, floor -1




EBTIPKENE

SPECIAL BEAUTY OFFERS

CREME DELAMER

WL IE Z 14 = fa 8 00BR 7T, BT
RE—RITEE.
(EEREE—RTEAFEER.

— R SEFERRAREEEM 5%
FHIRE R SR AR A )
BREE-REE, 0F
BERLLHEHIE, 15

Creme de la Mer is delighted to offer a
weekend-size beauty rituel with a purchase
of €800 or more. (Rituel containing a 7ml
Moisturising Soft Cream, a 5ml Regenerating
Serum and a 5ml llluminating Eye Gel)

Beauty-Home Store, floor 0
Women'’s Store, floor -1.

Dior L

BINNEBERBEEAIGZIF, BF
Dreamskin /3 E 38R FE X ALAKAIRE

HEESHMRALHFER, ATREEAR —
HAK—H.

BXEB-REIE, 0F iy
BEXLLHEHE, 1B ¥
During your beauty consultation, our ‘;‘E.'.‘-;'.."-
Beauty Experts will be delighted to —

share with you the secret of perfect skin
using Dreamskin. A special attention is Dior
prepared for you after this experience It
Beauty-Home Store, floor 0
Women's Store, floor -1

diptyque

paris

M Ediptyquer=fi#2008% 7T, BIF]
RY70F R R E RIS —,
BEXER-REIE, 0F

diptyque is delighted to offer a 70g Roses
mini scented candle with a purchase of

€200 or more
Beauty-Home Store, floor 0.

EBZIPENE

SPECIAL BEAUTY OFFERS

GUERLAIN

PARIS

WS4 = 7= S #500BR 7T, BRI 3R
ME=ZREERTIERILE—
BXEB-REE, 0F
BERLLHEE, 1ERE

Guerlain is delighted to offer you the
Orchidée Impériale Discovery Set for a

| purchase of €500 or more
'\ Beauty-Home Store, floor 0.
> Women'’s Store, floors -1 & 0.
PARFUMS
HOUBIGANT
PARIS
B3 Houbigant?™ & 12587T, BIE] e
RE10ZAEEERHRE, AL
EENBEER.

BEXXB-REE, 0F

The House of Houbigant is pleased to
offer you an exclusive 10ml purse spray
of perfume extract of your choice for any
purchase of over €125

Women's Store, floor 0

Siehls
-
SINCE 1851

BIERECHBUXIFAL: FLIEER#130BRT,
BRRISRIE B R AR T RS BS FHFBAE K.
BXEB-REE, 1B
BERLLHEIE, 1E

Kiehl's is delighted to offer you a
cosmetics bag containing five weekend-
size products with the purchase of €130
or more

Beauty-Home Store, floor 1

Women'’s Store, floor -1




EBTIPKENE

SPECIAL BEAUTY OFFERS

T 3% = & = fi# 120 Bk 7T, BIRTIR NG
IFBERTIALE— 1
BXEB-REE, 0F
BEXLLHEHE, 1B

Lancome is delighted to offer a Rénergie
duo set with a purchase of €120 or more
on Lancéme products

Beauty-Home Store, floor 0.
Women'’s Store, floor -1.

la prairie

SWITZERLAND
MEEEF A5, BATIRM
FERRER—H, NESERETFHEE
REERE. SEARFRERTER
HiE BEABFRERIRE.
BEXEB-REIE, 0F
BERLTHEHIE, 1B
La Prairie is delighted to offer you a fabulous
case containing a miniature 5ml Skin Caviar
Luxe Cream, a 5Sml Skin Caviar Luxe Sleep
Mask, and a 3ml Skin Caviar Luxe Eye Lift
Cream with each purchase of two La Prairie
products or more

Beauty-Home Store, floor 0.
Women's Store, floor -1

L’OCCITANE

EN PROVENCE

T SEEREF F3 7= fhi# 180BR 7T, BIRTIRNE

FRRET FHELIE 1R (189 % /B Vanity Divine

Immortelle #H R FIILE—
BEXEBR-REIE, 0B
EXLLHRHIE, 18

L'Occitane en Provence is delighted to
offer you an Immortelle Divine Vanity
case with a purchase of €180 or more

Beauty-Home Store, floor 0

Women'’s Store, floor -1

EBZIPENE

SPECIAL BEAUTY OFFERS

Maison

Francis Kurkdjian

Paris

£ Maison Francis KurkdjianfE—

MEK, BERBIRRNFEELL R

—fo

BEXEB-REE, 0F

Maison Francis Kurkdijian is delighted to
‘ offer you an exclusive ceramic with every

purchase of a fragrance
Beauty-home Store, floor 0

ROBERT
PIGUET

TIERobert Piguet ParfumsfE—&k
&K, BIRTIRE75ZEH B KL,
EXEB-REE, 0=F

Robert Piguet Parfums is delighted
to offer you a 75ml body cream with a
purchase of an Eau de Parfum from its
range

Beauty-Home Store, floor 0

WFRRAENENEENESASEEHNERBHRR
20155F9814HE10817H, XBRTFEXBHERHTSEME,
BHRENFBUREFRUAZZME, LIUEHFESHE

ERERSITINRER, BRiXTEHLE,
BER{RESE, BRUSYAE,

The offers in this brochure are valid from September 14t to October 17" 2015
only at Printemps Haussmann Store and reserved exclusively for
Asian customers upon presentation of the passport and this invitation.
These offers are valid while stocks last and cannot be added to other
on-going reduction or promotion. Non-contractual pictures.
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